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Seminar paper from the year 2012 in the subject Business economics -
Marketing, Corporate Communication, CRM, Market Research, Social Media,
grade: 1,0, Ashcroft International Business School Cambridge (Anglia Ruskin
University), language: English, abstract: The aim of this paper is to analyse the
way in which each element of Starbucks' marketing mix contributes to achieve
sustainable competitive advantage in the UK market. In order to identify critical
success factors, marketing elements will be examined and contrasted to
competitors' approaches. Ever since the first coffee houses were opened in the
late fourteen hundreds, they have been a gathering place for people to socialise
and discuss business. Today, the possibilities of how and where to enjoy a cup of
coffee are plentiful and Starbucks aims to set itself apart from other coffee
houses by creating an experience around coffee, which caters to people's
lifestyles. As a supplier of high-quality coffee, Starbucks has become one of the
most recognised brands worldwide. The company's approach to doing business
and its impressive success story set it apart from other companies and make it an
interesting case for analysing retail marketing strategies.
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From reader reviews:

Sylvia Dasilva:

The publication with title How Starbucks uses the marketing mix to achieve competitive advantages in the
UK posesses a lot of information that you can understand it. You can get a lot of gain after read this book.
This particular book exist new information the information that exist in this publication represented the
condition of the world right now. That is important to yo7u to be aware of how the improvement of the
world. This particular book will bring you within new era of the syndication. You can read the e-book on the
smart phone, so you can read this anywhere you want.

Aaron Marks:

Reading can called thoughts hangout, why? Because when you are reading a book specially book entitled
How Starbucks uses the marketing mix to achieve competitive advantages in the UK your brain will drift
away trough every dimension, wandering in every single aspect that maybe unknown for but surely will end
up your mind friends. Imaging just about every word written in a e-book then become one form conclusion
and explanation this maybe you never get before. The How Starbucks uses the marketing mix to achieve
competitive advantages in the UK giving you another experience more than blown away your mind but also
giving you useful info for your better life in this particular era. So now let us demonstrate the relaxing
pattern this is your body and mind are going to be pleased when you are finished examining it, like winning a
game. Do you want to try this extraordinary wasting spare time activity?

Andrew Murphy:

How Starbucks uses the marketing mix to achieve competitive advantages in the UK can be one of your
beginning books that are good idea. We recommend that straight away because this guide has good
vocabulary that will increase your knowledge in language, easy to understand, bit entertaining but still
delivering the information. The author giving his/her effort to place every word into enjoyment arrangement
in writing How Starbucks uses the marketing mix to achieve competitive advantages in the UK although
doesn't forget the main stage, giving the reader the hottest and based confirm resource data that maybe you
can be among it. This great information can easily drawn you into fresh stage of crucial considering.

Christie Rich:

You may spend your free time to learn this book this publication. This How Starbucks uses the marketing
mix to achieve competitive advantages in the UK is simple to develop you can read it in the area, in the



beach, train along with soon. If you did not have got much space to bring often the printed book, you can buy
typically the e-book. It is make you better to read it. You can save the actual book in your smart phone. And
so there are a lot of benefits that you will get when one buys this book.
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