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The industry standard for 30 years?updated to include the newest
developments in digitization and the three screens of video

Apply the latest advertising technologies
Build your brand in every medium
Create the right budget for each campaign

Through six previous editions, Advertising Media Planning has proven essential
to the success of both practicing and aspiring media planners. Now in its seventh
edition, it continues to provide valuable insight into the construction of media
plans that most effectively achieve marketing objectives.

Advertising Media Planning, seventh edition, retains all the critical information
you need to know about traditional media?including TV, radio, and print--while
exploring the latest media forms, illustrated with major advertiser case histories.
You’ll find comprehensive coverage of the latest media planning and digital
technologies, including:
• Organic and sponsored Google search • Digital out-of-home video • Internet
banners • Computerized media channel planning • Cell phone mobile-media •
DVR’s impact on TV commercial viewing • New online and traditional media
measurement technologies • Interactive television • Cross-media planning • Data
fusion • International competitive spending analysis

This is an exciting time for media planners. Those with the most creativity,
strategic insight, and knowledge of the market are sure to find the greatest
rewards. Providing firm grounding on the fundamentals and bringing you up to
speed on the latest developments in digitization, this updated classic is the best
and most complete companion available for navigating the new frontier of media
planning.
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The industry standard for 30 years?updated to include the newest developments in digitization and the
three screens of video

Apply the latest advertising technologies
Build your brand in every medium
Create the right budget for each campaign

Through six previous editions, Advertising Media Planning has proven essential to the success of both
practicing and aspiring media planners. Now in its seventh edition, it continues to provide valuable insight
into the construction of media plans that most effectively achieve marketing objectives.

Advertising Media Planning, seventh edition, retains all the critical information you need to know about
traditional media?including TV, radio, and print--while exploring the latest media forms, illustrated with
major advertiser case histories. You’ll find comprehensive coverage of the latest media planning and digital
technologies, including:
• Organic and sponsored Google search • Digital out-of-home video • Internet banners • Computerized media
channel planning • Cell phone mobile-media • DVR’s impact on TV commercial viewing • New online and
traditional media measurement technologies • Interactive television • Cross-media planning • Data fusion •
International competitive spending analysis

This is an exciting time for media planners. Those with the most creativity, strategic insight, and knowledge
of the market are sure to find the greatest rewards. Providing firm grounding on the fundamentals and
bringing you up to speed on the latest developments in digitization, this updated classic is the best and most
complete companion available for navigating the new frontier of media planning.
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Editorial Review

About the Author
Jack Z. Sissors was a professor of media planning and strategy at Northwestern University. He created and
edited The Journal of Media Planning and spent many years at Leo Burnett and other top advertising
agencies.

Roger B. Baron is senior vice president and director of media research at DRAFTFCB, whose clients
include SC Johnson, MillerCoors Brewing Company, Boeing Aircraft, State Farm Auto Insurance, Taco
Bell, and Merck Pharmaceuticals. He is a former media director and now member of the Media Rating
Council, the Market Research Council, and the Advertising Research Foundation. He lives in Chicago, IL.

Users Review

From reader reviews:

James Fletcher:

Book is to be different for each and every grade. Book for children until finally adult are different content.
As it is known to us that book is very important for us. The book Advertising Media Planning, Seventh
Edition (Marketing/Sales/Adv & Promo) ended up being making you to know about other information and of
course you can take more information. It is rather advantages for you. The guide Advertising Media
Planning, Seventh Edition (Marketing/Sales/Adv & Promo) is not only giving you more new information but
also to become your friend when you experience bored. You can spend your own spend time to read your
book. Try to make relationship together with the book Advertising Media Planning, Seventh Edition
(Marketing/Sales/Adv & Promo). You never truly feel lose out for everything if you read some books.

Kirk Banks:

Now a day individuals who Living in the era just where everything reachable by connect to the internet and
the resources inside can be true or not require people to be aware of each data they get. How a lot more to be
smart in acquiring any information nowadays? Of course the answer then is reading a book. Examining a
book can help people out of this uncertainty Information mainly this Advertising Media Planning, Seventh
Edition (Marketing/Sales/Adv & Promo) book because book offers you rich information and knowledge. Of
course the details in this book hundred per-cent guarantees there is no doubt in it you may already know.

Evelyn Wiley:

The book with title Advertising Media Planning, Seventh Edition (Marketing/Sales/Adv & Promo) includes
a lot of information that you can understand it. You can get a lot of benefit after read this book. This
particular book exist new knowledge the information that exist in this e-book represented the condition of the
world at this point. That is important to yo7u to understand how the improvement of the world. That book
will bring you inside new era of the internationalization. You can read the e-book on your own smart phone,



so you can read the idea anywhere you want.

Donna Johnson:

Reading a book being new life style in this year; every people loves to examine a book. When you examine a
book you can get a large amount of benefit. When you read textbooks, you can improve your knowledge,
mainly because book has a lot of information on it. The information that you will get depend on what kinds
of book that you have read. If you need to get information about your examine, you can read education
books, but if you want to entertain yourself you are able to a fiction books, these kinds of us novel, comics,
and also soon. The Advertising Media Planning, Seventh Edition (Marketing/Sales/Adv & Promo) will give
you a new experience in examining a book.
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