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Content isking... and the new kingmaker... and your message needs to align with
your model and metrics and other mumbo jumbo, right? Whether you're slogging
through theory or buzzwords, there's no denying content strategy is coming of
age. But what'sinit for you? And if you're not a content strategist, why should
you care?

Because even if content strategy isn't your job, content's probably your problem--
and probably more than you think. Y ou or your business has a message you want
to deliver, right? Y ou can deliver that message through various channels and
content types, from Tweets to testimonials and photo galleries galore, and your
audience has just as many ways of engaging with it. So many ways, so much
content... so where's the problem? That is the problem. And you can measureit in
time, creativity, money, lost opportunity, and the sobs you hear equally from
creative directors, project managers, and search engine marketing specialists.

The solution is content strategy, and this book offers real-world examples and
approaches you can adopt, no matter your role on the team. Put content strategy
to work for you by taking in never-before-seen case studies from teams at Johns
Hopkins Medicine, MINI, Icebreaker, and more. Content Srategy at Work isa
book for designers, information architects, copywriters, project managers, social
media consultants, and anyone who works with visual or verbal content. If
communication matters for your company or client, put content strategy to work
for you.

- Explore a content strategy framework and processes from both consultancies
and in-house marketing departments

- Diginto case studies and interviews from brands in academia, apparel, network
television, the non-profit sector, retail, and more

- Gather practical sales techniques and examplesto sell content strategy--or to
use content strategy to sell other services and larger projects
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Editorial Review
Review

"This book isfilled with easy-to-use models and examples from many different resources. The chapters are
cohesive and easy to understand...Content Strategy at Work is useful as a supplement for anyonewho is
knowledgeable or has a personal interest in content strategy."--Technical Communication, May 2013

"Bloomstein is at her most thought provoking when she shines the light on complex projects that present a
host of strategic, editorial, design, organizational and technical challenges. For example, the case of the
television network that wanted to comingle its programming content with encyclopedic information, a goal
that required the active use of nearly every wrench and screwdriver in the CStoolkit. It demonstrates the
highly strategic and supremely tactical nature of content strategy in a single project, including a healthy
portion of organizational challenge, acommon byproduct of smart content choices. In Content Strategy at
Work, Bloomstein frames the cases with meaningful context, crisp approaches to problem solving (I will
definitely be cribbing from her message architecture client exercise, which she generously shares) and
genuine curiosity.” --Scatter Gather .Razor fish.com

"The newest book to the list, Content Strategy at Work by Margot Bloomstein, is a great starting point for
those with backgrounds in SEO, social media, or design. Bloomstein effortlessly ties common marketing
disciplines to the emerging forefront of content marketing and does so by providing ultra-readable and down
to earth case studies. The real lesson presented here, and what drives this book, is to give the user a better
experience, agoal that all marketers, regardless of 2background, shouldn’t find much trouble getting behind."
--SparkPlugDigital.com

"Margot Bloomstein guides us through the lifecycle and mindset for content strategy. The process begins
with defining what you really need to say. It ends with a solid plan, and long-term commitment, for
maintaining that content. To illustrate this lifecycle, Bloomstein provides not only approaches from her
personal experience but also arange of case studies from non-profits, healthcare, auto, apparel, higher
education and many more. That's awide variety of budgets, team sizes, and goals. Chances are you'll find
many instances in this book that make you say, ‘ Their situation is exactly like ours!’" --Content-
Science.com

"Bloomstein, who heads a brand and content strategy consultancy that helps retailers, universities, and other
clients engage target audiences and project key messages through traditional and social media, shows
designers, information architects, project managers, copywriters, social media consultants, and others who
work with visual or verbal content specific strategies for prioritizing content initiatives to ensure that its
types, tone, and media support the customer experience in away that is appropriate to the brand and useful to
itsaudience." --Reference and Research Book News, Inc.

About the Author

Margot Bloomstein is the principal of Appropriate, Inc., abrand and content strategy consultancy based in
Boston. For more than a decade, she's partnered with retailers, universities, and other organizations to create
brand-appropriate user experiences that engage their target audiences and project key messages with
consistency and clarity through both traditional and social media.



A participant in the inaugural Content Strategy Consortium, Margot speaks regularly—and
energetically—about the evolving challenges for content strategy. Recent engagements include Content
Strategy Forum London, Confab, edUi, SXSW, Web 2.0 Expo, Web Content, and more intimate regional
events across the country. She also helps organize Content Strategy New England.

Margot is the author of Content Strategy at Work (Morgan Kaufmann, March 2012), a collection of case
studies, examples, and processes that help teams embrace content strategy on every interactive project.
Content Strategy at Work is abook for designers, information architects, copywriters, project managers,
SEO consultants, and anyone who wants to create better user experiences, whether in in-house marketing
departments or agency consulting engagements.

Margot lives outside Boston with her husband Mike and Ringo, their adorable and talkative white German
Shepherd.

Users Review
From reader reviews:
Francis Dawson:

Do you have something that you want such as book? The publication lovers usually prefer to choose book
like comic, brief story and the biggest an example may be novel. Now, why not trying Content Strategy at
Work: Real-world Storiesto Strengthen Every Interactive Project that give your entertainment preference
will be satisfied by means of reading this book. Reading addiction al over the world can be said as the
opportinity for people to know world better then how they react when it comes to the world. It can't be
mentioned constantly that reading addiction only for the geeky man but for all of you who wants to possibly
be success person. So, for al of you who want to start studying as your good habit, it is possible to pick
Content Strategy at Work: Real-world Stories to Strengthen Every Interactive Project become your own
Starter.

Mary Kerr:

In this eraglobalization it is important to someone to receive information. The information will make
professionals understand the condition of the world. The health of the world makes the information quicker
to share. Y ou can find alot of recommendations to get information example: internet, classifieds, book, and
soon. You can see that now, alot of publisher that will print many kinds of book. Often the book that
recommended to you is Content Strategy at Work: Real-world Stories to Strengthen Every Interactive Project
thisreserve consist alot of the information on the condition of thisworld now. This book was represented
how does the world has grown up. The language styles that writer value to explain it is easy to understand.
The particular writer made some study when he makes this book. That's why this book suited all of you.

Timothy Quintero:

On thiserawhich is the greater particular person or who has ability to do something more are more precious
than other. Do you want to become among it? It isjust simple method to have that. What you arerelated is
just spending your time not very much but quite enough to enjoy alook at some books. On the list of books
in thetop list in your reading list will be Content Strategy at Work: Real-world Stories to Strengthen Every



Interactive Project. This book whichis qualified as The Hungry Mountains can get you closer in turning out
to be precious person. By looking upward and review this guide you can get many advantages.

LisaGregory:

Y ou can get this Content Strategy at Work: Real-world Stories to Strengthen Every Interactive Project by
browse the bookstore or Mall. Just simply viewing or reviewing it could to be your solve difficulty if you get
difficulties on your knowledge. Kinds of this guide are various. Not only by means of written or printed but
additionally can you enjoy this book by e-book. In the modern eraincluding now, you just looking from your
mobile phone and searching what your problem. Right now, choose your personal ways to get more
information about your e-book. It is most important to arrange you to ultimately make your knowledge are
still upgrade. Let's try to choose correct ways for you.
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