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NOTE Before purchasing, check with your instructor to ensure you select the
correct ISBN. Several versions of Pearson's MyLab & Mastering products exist
for each title, and registrations are not transferable. To register for and use
Pearson's MyLab & Mastering products, you may also need a Course ID, which
your instructor will provide.
Used books, rentals, and purchases made outside of Pearson
If purchasing or renting from companies other than Pearson, the access codes for
Pearson's MyLab & Mastering products may not be included, may be incorrect,
or may be previously redeemed. Check with the seller before completing your
purchase.
For undergraduate Principles of Marketing courses.
This package includes MyMarketingLab(TM).
Real People, Real Choices
"Marketing: Real People, Real Choices" is the only text to introduce marketing
from the perspective of real people who make real marketing decisions at leading
companies everyday.
Timely, relevant, and dynamic, this reader-friendly text shows students how
marketing concepts are implemented, and what they really mean in the
marketplace.
Fully integrated with MyMarketingLab, the Eighth Edition features a completely
reorganized Table of Contents and chapter pedagogy divided in a four-part
structure that emphasizes the value proposition and the process of creating and
delivering value. This edition presents more information than ever on marketing
research and analytics and students are guided through chapter content with new
integrated study maps and assessments that help them actively learn and retain
content.
Personalize Learning with MyMarketingLab.
MyMarketingLab is an online homework, tutorial, and assessment product
designed to improve results by helping students quickly master concepts.
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Students benefit from self-paced tutorials that feature immediate wrong-answer
feedback and hints that emulate the office-hour experience to help keep students
on track. With a wide range of interactive, engaging, and assignable activities,
students are encouraged to actively learn and retain tough course concepts.
0133130592/9780133130591 "Marketing: Real People, Real Choices" Plus
MyMartketingLab with Pearson eText -- Access Card Package, 8/e
Package consists of:
0132948931/9780132948937 "Marketing: Real People, Real Choices, 8/e("
0132952343/ 9780132952347 2014 MyMarketingLab with Pearson eText --
Instant Access -- for Marketing: Real People, Real Choices, 8/e
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Editorial Review

Review
"A fun look at marketing principles...examples are current and interesting, very relatable to students." -
Trinity University reviewer "Appears to be more to the point than other marketing texts while not leaving out
important information." - Boston University reviewer "Students sometimes cannot easily make the
connection between what they learn in the classroom and how these concepts are applied in businesses. The
Real People/Real Choices storyline allows them to glimpse into how these concepts are applied by people
who make such decisions everyday." - University of South Alabama reviewer "I like the focus on real people
and the short vignettes that include students, professors, and professionals. Very nice. I really like this [text's]
approach. It's fun to see the advice given and the ultimate solution to the problem." - Western Michigan
University reviewer "The writing style draws students into the book. They don't find themselves listing 6
steps for this and 7 steps for that. The CRM discussion is the best of all textbooks we reviewed." - Macomb
CC reviewer "It appears, dare I say, fun. It is very current and has examples today's students can relate to." -
Montgomery CC reviewer "This is great!!! [Real People, Real Choices] is an excellent way to frame the
material. It incorporates real time, real life examples of the concepts in the book." - Johnson & Wales
reviewer "The tone of the book is a bit more conversational. Students would like this text." - Mississippi
State reviewer "Great! [The RPRC approach] is very entertaining and an interesting way to engage the
reader." - Wichita State University reviewer

From the Publisher
Introduces marketing from a practical, real-world perspective. Fosters the development of students' decision-
making skills through the presentation of the most important current trends in marketing thought and practice
in an accessible manner.

From the Back Cover

So what makes this book unique?
It's not just what we say, it's also how we say it

You'll be encouraged to focus less on memorizing definitions and more on understanding the importance of
marketing. We'll take you behind the scenes in every chapter and introduce you to real marketers and explore
real choices they've made. Students and instructors tell us time and again that no other book brings students
closer to experiencing real marketing. We think you'll agree. The personal approach brings marketing to life.

Users Review

From reader reviews:

Debbie Gagnon:

What do you with regards to book? It is not important along? Or just adding material when you really need
something to explain what the one you have problem? How about your extra time? Or are you busy man or
woman? If you don't have spare time to do others business, it is give you a sense of feeling bored faster. And
you have extra time? What did you do? Every person has many questions above. They must answer that



question since just their can do that. It said that about e-book. Book is familiar on every person. Yes, it is
suitable. Because start from on guardería until university need that Marketing: Real People, Real Choices,
Student Value Edition Plus MyMarketingLab with Pearson eText -- Access Card Package (8th Edition) to
read.

Michelle Han:

Playing with family in a very park, coming to see the marine world or hanging out with buddies is thing that
usually you will have done when you have spare time, and then why you don't try matter that really opposite
from that. A single activity that make you not sense tired but still relaxing, trilling like on roller coaster you
are ride on and with addition of knowledge. Even you love Marketing: Real People, Real Choices, Student
Value Edition Plus MyMarketingLab with Pearson eText -- Access Card Package (8th Edition), you may
enjoy both. It is excellent combination right, you still want to miss it? What kind of hang-out type is it? Oh
can happen its mind hangout people. What? Still don't understand it, oh come on its called reading friends.

Bert Martinez:

Can you one of the book lovers? If so, do you ever feeling doubt if you are in the book store? Make an effort
to pick one book that you just dont know the inside because don't ascertain book by its include may doesn't
work is difficult job because you are afraid that the inside maybe not while fantastic as in the outside
appearance likes. Maybe you answer may be Marketing: Real People, Real Choices, Student Value Edition
Plus MyMarketingLab with Pearson eText -- Access Card Package (8th Edition) why because the excellent
cover that make you consider about the content will not disappoint an individual. The inside or content is
usually fantastic as the outside or perhaps cover. Your reading sixth sense will directly assist you to pick up
this book.

Stephen Porter:

Don't be worry when you are afraid that this book will filled the space in your house, you could have it in e-
book method, more simple and reachable. This kind of Marketing: Real People, Real Choices, Student Value
Edition Plus MyMarketingLab with Pearson eText -- Access Card Package (8th Edition) can give you a lot
of buddies because by you looking at this one book you have point that they don't and make you actually
more like an interesting person. This book can be one of one step for you to get success. This publication
offer you information that might be your friend doesn't learn, by knowing more than various other make you
to be great people. So , why hesitate? We need to have Marketing: Real People, Real Choices, Student Value
Edition Plus MyMarketingLab with Pearson eText -- Access Card Package (8th Edition).
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